






n A Day with FLEET
■ �The largest networking forum for the leading representatives of 

automotive and fleet business in Slovak republic
■ �A one-day event, a combination of conference with informal 

program and test-drives
■ �In year 2009 more than 200 participating managers form leading 

Slovak companies
■ �Next event planned for September 2010
■ �The target: providing expert content, presentations of partners, 

business talk possibilities during the informal afternoon part of the 
event

■ �More information about the event and possible partner contracts to 
be found on www.flotila.sk or by e-mail: info@ifleet.sk

n Breakfast with FLEET
■ ��Regular meetings with the managers of the most  

important Slovak fleet companies
■ �Periodicity: monthly
■ �The target: interactivity between the magazine editors  

and fleet managers, gaining suggestions and background 
information

Events

“ I m p o r t a n t  i n f o r m a t i o n  t o  i m p o r t a n t  p e o p l e ”

n Reference

The Day with FLEET conference 
fulfilled the expectations of fleet 

managers and other managers, with 
providing suggestions in the field of 
reducing costs.
Ing. Ákos Špek
Business Director, A.R.S., s.r.o.

A Day with FLEET 2009 provided the ideal platform to 
obtain important information, share trends and news, to 

create new contacts. 
Mgr. Monika Krajčová
Marketing Manager, GENETECH, s.r.o.

In recent days it is more important than ever before to 
personally meet people, in order to share information 

and experience, that can be utilized for a more effective 
operation of their companies.
Adrián Adam
Corporate and Diplomatic Sales, Auto Bavaria, a.s.

I perceive very positively the high 
number of participants, reflecting  

the fact, that companies care about 
effective car fleet management more than 
ever before. 
Milan Kočka
Fleet Manager, Toyota Motor Slovakia, s.r.o.

A Day with FLEET was a unique 
opportunity to meet professionals 

from all areas, connected with fleet 
management. 
Petr Vaněček
Group Buying Director, AAA AUTO, a.s.

An inconsiderable added value of 
the event was the possibility to meet 

fleet managers of companies and have 
discussions with them. 
Lucia Dobos
Business Director,  
Business Lease Slovakia, s.r.o.



Format		
Alonge	 6 220 r	 5 380 r
1/1	 3 290 r	 2 560 r
Junior page	 2 490 r	 2 270 r
1/2	 1 990 r	 1 650 r
1/3	 1 540 r	 1 250 r
1/4	 1 210 r	 960 r

Cover pages		
U1 (Front cover page)	 1/1 + 60 %	 1/1 + 60 %
U2 (2nd cover page)	 1/1 + 30 %	 1/1 + 30 %
U3 (3rd cover page)	 standard 1/1 page price	 standard 1/1 page price
U4 (Back cover page)	 1/1 + 50 %	 1/1 + 50 %

Advertorial (PR article)		
1/1 page	 3 620 r	 2 920 r
2/1 page	 6 500 r	 5 300 r

Discounts
(Based on financial turnover per one calendar year)

		  Discount
2 650 - 5 300 r	 1 660 - 5 000 r	 - 3 %
5 301 - 9 950 r	 5 001 - 8 400 r	 - 5 %
9 951 - 16 600 r	 8 401 - 11 700 r	 - 8 %
nad 16 600 r	 nad 11 700 r	 - 12 %

Technical conditions for print advertisement

Prices

Advertisement data in a standard composite PDF file (resolution 300 DPI, colour 
matching: C=15° M=75° Y=90° K=45°), colour process CMYK, deactivated 
ICC profiles, bleed 5 mm, crop and matching marks minimum 3 mm from crop. 
Format 1:1.

2010 Production schedule

Issue	 Deadline 	 Data/adds/supplements	 Distribution		
		  deadline		
1/2010	 01.03.2010	 08.03.2010	 22.03.2010
2/2010	 20.05.2010	 27.05.2010	 10.06.2010
3/2010	 24.08.2010	 31.08.2010	 14.09.2010
4/2010	 18.10.2010	 25.10.2010	 08.11.2010

2010 Production schedule

Issue	 Deadline 	 Data/adds/supplements	 Distribution		
		  deadline		
1/2010	 22.02.2010	 01.03.2010	 15.03.2010
2/2010	 27.05.2010	 03.06.2010	 17.06.2010
3/2010	 31.08.2010	 07.09.2010	 21.09.2010
4/2010	 25.10.2010	 29.10.2010	 15.11.2010

Advertising formats

Bleed format (w x h)
210 x 180 mm

Front cover 
page

Clean size (w x h)
180 x 256 mm
Bleed format (w x h)
 210 x 297 mm

1/1

Clean size (w x h)
180 x 61 mm
Bleed format (w x h)
210 x 80 mm

1/4

Clean size (w x h)
88 x 256 mm
Bleed format (w x h)
103 x 297 mm

1/2

Clean size (w x h)
180 x 125 mm
Bleed format (w x h)
210 x 144 mm

1/2

Clean size (w x h)
180 x 82 mm
Bleed format (w x h)
210 x 97 mm

1/3

Bleed format (w x h)  
402 (206+196) x 297 mm

Clean size (w x h)
119 x 201 mm
Bleed format (w x h)
134 x 220 mm

Junior
page

Clean size (w x h)
57 x 256 mm
Bleed format (w x h)
72 x 297 mm

1/3

Clean size (w x h)
88 x 125 mm
Bleed format (w x h)
103 x 148 mm

1/4

= double-page;
second page of cover  
+ folding page in 
addition

(first page of magazine)

Alonge

(second page of cover)
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Clean size (w x h)
207 x 178 mm

Front cover page

Clean size (w x h)
188 x 257 mm
Bleed format (w x h)
 210 x 297 mm

1/1

Clean size (w x h)
188 x 63 mm
Bleed format (w x h)
210 x 76 mm

1/4

Clean size (w x h)
92 x 257 mm
Bleed format (w x h)
103 x 297 mm

1/2

Clean size (w x h)
188 x 126 mm
Bleed format (w x h)
210 x 139 mm

1/2

Clean size (w x h)
188 x 83 mm
Bleed format (w x h)
210 x 95 mm

1/3

For all Bleed formats an extra 5 mm must be added for cut!

Bleed format (w x h)  
402 (206+196) x 297 mm

Clean size (w x h)
140 x 219 mm
Bleed format (w x h)
151 x 232 mm

Junior
page

Clean size (w x h)
44 x 257 mm
Bleed format (w x h)
55 x 297 mm

1/4

= double-page;
second page of cover  
+ folding page in 
addition

(first page of magazine)

Alonge

(second page of cover)
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Clean size (w x h)
92 x 126 mm
Bleed format (w x h)
103 x 139 mm

1/4

Efficient advertisement carrier

“ I m p o r t a n t  i n f o r m a t i o n  t o  i m p o r t a n t  p e o p l e ”


